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ABSTRAK 

Tujuan penelitian ini (1) Untuk menganalisis dan menguji pengaruh 

Religiosity berpengaruh terhadap employee engagement di PT Starcam Apparel 

Indonesia. (2) Untuk menganalisis dan menguji pengaruh Keadilan Distribusi 

berpengaruh terhadap employee engagement di PT Starcam Apparel Indonesia. (3) 

Untuk menganalisis dan menguji pengaruh Kepercayaan berpengaruh terhadap 

employee engagement di PT Starcam Apparel Indonesia. (4) Untuk menganalisis 

dan menguji pengaruh Religiosity, Keadilan Distribusi dan Kepercayaan 

berpengaruh terhadap employee engagement di PT Starcam Apparel Indonesia. 

 

Pendekatan penelitian menggunakan penelitian kuantitatif, pengumpulan 

data menggunakan instrument penelitian, analisis data bersifat kuantitatif, yang 

berlandaskan pada falsafah positivisme, digunakan untuk meneliti pada populasi 

dengan tujuan untuk menguji hipotesis yang telah ditetapkan dimana. Subjek 

Penelitian ini adalah karyawan PT Starcam Apparel Indonesia sejumlah 94 

responden. 

 

Hasil penelitian menunjukkan bahwa hipotesis pertama diterima yaitu 

Religiosity berpengaruh signifikan terhadap Employee engagement di PT Starcam 

Apparel Indonesia, hipotesis kedua diterima keadilan distribusi yaitu berpengaruh 

signifikan terhadap Employee engagement di PT Starcam Apparel Indonesia dan 

hipotesis ketiga diterima yaitu kepercayaan berpengaruh signifikan terhadap 

Employee engagement di PT Starcam Apparel Indonesia, sedangkan variabel yang 

paling dominan adalah keadilan distribusi serta kepercayaan terhadap Employee 

engagement di PT Starcam Apparel Indonesia 

 

Kata kunci: religiosity, keadilan distribusi, kepercayaan dan employee 

engagement 
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ABSTRACT 

 

The purpose of this study (1) To analyze and test the effect of Religiosity 

on employee engagement at PT Starcam Apparel Indonesia. (2) To analyze and 

test the effect of Distribution Justice on employee engagement at PT Starcam 

Apparel Indonesia. (3) To analyze and test the effect of trust on employee 

engagement at PT Starcam Apparel Indonesia. (4) To analyze and test the effect 

of Religiosity, Distribution Fairness and Trust influence on employee engagement 

at PT Starcam Apparel Indonesia. 

 

The research approach uses quantitative research, data collection uses 

research instruments, quantitative data analysis, which is based on the philosophy 

of positivism, is used to examine the population with the aim of testing the 

predetermined hypothesis where. The subjects of this study were 94 employees of 

PT Starcam Apparel Indonesia. 

 

The results show that the first hypothesis is accepted, namely religiosity 

has a significant effect on employee engagement at PT Starcam Apparel 

Indonesia, the second hypothesis is accepted by distribution justice, which has a 

significant effect on employee engagement at PT Starcam Apparel Indonesia and 

the third hypothesis is accepted, namely trust has a significant effect on employee 

engagement at PT Starcam. Indonesian apparel, while the most dominant variable 

is distribution fairness and trust in Employee engagement at PT Starcam Apparel 

Indonesia 

 

Keywords: religiosity, distribution fairness, trust and employee engagement 
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