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Lampiran 1. Kuisioner Penelitian  

Bersama dengan kuesioner ini saya meminta kesediaan Saudara/i untuk 

mengisi pernyataan yang saya ajukan. Informasi yang Saudara/i berikan 

merupakan bantuan yang sangat berarti bagi saya dalam melakukan penelitian 

skripsi dengan judul PENGARUH KEPUASAN KONSUMEN, KUALITAS 

PRODUK DAN KUALITAS LAYANAN TERHADAP REPURCHASE 

INTENTION (Studi pada konsumen Kedei Coffe Ngabul Jepara). Atas 

kesediaan Saudara/i meluangkan waktu saya ucapkan terimakasih. 

 

I. Identitas Responden 

Nama Responden : 

Jenis Kelamin       :      Laki-laki      Perempuan 

Usia       :    17-20 tahun   21-24 tahun 

       25-28 tahun   29-32 tahun 

        >32 tahun 

Status Pekerjaan      :      Pelajar   Karyawan Swasta 

       PNS    Wiraswasta 

           Lain-lain…………………………………….. 

Pendidikan terakhir : 

  SD   SMA      Sarjana 

   SMP  Diploma     Pasca Sarjana 
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II. Petunjuk pengisian 

Pilihlah salah satu jawaban yang paling tepat sesuai dengan pemikiran atau 

pengalaman anda dengan tanda check list (√) pada setiap butir pertanyaan. 

Keterangan : 

SS    =  Sangat Setuju (skor 5) 

S      =   Setuju (skor 4) 

R      =   Ragu (skor 3) 

TS   =   Tidak Setuju (skor 2) 

STS =   Sangat Tidak Setuju (skor 1) 

 

III. Daftar Pertanyaan 

1. Sumber informasi yang di dapatkan : 

  Pengalaman pribadi 

  Keluarga/teman 

  Social Media 

  Sumber Lain 

2. Pernah membeli kopi di kedei coffe Jepara : 

  2-5 kali 

  6-10 kali 

  11-15 kali 

  >15 kali 
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Pernyataan 

Jawaban 

STS 

1 

TS 

2 

R 

3 

S 

4 

SS 

5 

Kepuasan Konsumen (X1) 

1. Puas dengan kesesuaian produk kedei coffe dan biaya yang 

dibayarkan 
     

2. Puas karena kedei coffe memberikan promo yang berbeda 

dari coffeshop yang lain 

     

3. Puas mengkonsumsi produk kedei coffe karena benar-benar 

asli kopi lokal Jepara 

     

Kualitas Produk (X2) 

1. Kedei coffe menawarkan keragaman produk kopi sesuai 

dengan harapan konsumen 

     

2. Kedei coffe tetap stabil mempertahankan kualitas 

produknya dengan menyajikan rasa kopi yang khas 

     

3. Kedei coffe selalu memperbaiki produk yang tidak sesuai 

dengan selera konsumen 

     

4. Kedei coffe menawarkan produk yang inovatif sesuai sesuai 

dengan keinginan konsumen 

     

Kualitas Layanan (X3) 

1. Karyawan di keddei coffe berpenampilan rapi dan menarik      

2. Karyawan di keddei coffe selalu memberikan pelayanan 

yang memuaskan 

     

3. Karyawan di keddei coffe tanggap dalam merespon 

permintaan konsumen 

     

4. Karyawan di keddei coffe memiliki pengetahuan mendalam 

tentang produk 

     

5. Karyawan di keddei coffe memberikan perhatian secara 

personal (pribadi) kepada setiap konsumen 

     

Repurchase Intention (Y) 

1. Berminat untuk membeli dan mengkonsumsi kembali 

produk di keddei coffe 

     

2. Bersedia merekomendasikan keddei coffe kepada orang lain      

3. Lebih memilih keddei coffe dibandingkan dengan merek 

pesaing yang sejenis 

     

4. Berkeinginan mencari tahu tentang informasi produk terbaru 

yang disebar keddei coffe melalui akun media sosial resmi 

dari keddei coffe 
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Lampiran 2. Tanggapan Responden  

Res 
Kepuasan 

Ttl 
Kualitas produk 

Ttl 
Kualitas layanan 

Ttl 
Repurchase Intention 

Ttl 
X1.1 X1.2 X1.3 X2.1 X2.2 X2.3 X2.4 X3.1 X3.2 X3.3 X3.4 X3.5 Y1 Y2 Y3 Y4 

1 4 3 4 11 4 4 4 4 16 4 4 4 4 5 21 4 4 2 4 14 

2 5 4 5 14 5 4 4 5 18 5 5 5 1 2 18 5 4 4 4 17 

3 4 5 5 14 4 4 3 2 13 3 1 3 1 1 9 2 4 3 2 11 

4 4 4 4 12 3 5 5 4 17 4 3 5 4 4 20 4 5 2 4 15 

5 2 2 3 7 4 3 3 4 14 4 4 4 4 4 20 4 4 4 4 16 

6 4 3 4 11 1 4 3 2 10 1 3 2 3 3 12 3 3 1 3 10 

7 5 5 5 15 4 4 5 4 17 5 5 4 4 4 22 4 4 4 5 17 

8 3 3 3 9 3 3 3 3 12 3 3 3 3 3 15 3 3 3 3 12 

9 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 5 4 4 4 17 

10 4 4 5 13 3 4 4 4 15 4 4 4 4 4 20 4 4 4 4 16 

11 4 3 2 9 4 4 4 4 16 4 4 4 4 4 20 4 3 3 4 14 

12 5 5 5 15 5 5 5 5 20 5 5 5 5 5 25 5 5 5 5 20 

13 4 4 4 12 4 4 3 3 14 4 4 4 3 3 18 4 4 3 4 15 

14 4 5 5 14 4 5 5 4 18 5 5 5 4 4 23 4 4 4 4 16 

15 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

16 4 4 4 12 5 5 5 4 19 5 5 4 5 1 20 1 2 3 4 10 

17 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

18 4 3 4 11 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

19 5 5 5 15 5 5 5 5 20 5 5 5 5 5 25 5 5 5 5 20 

20 4 4 4 12 4 4 4 4 16 5 4 5 4 2 20 4 4 4 4 16 

21 4 5 5 14 5 5 5 5 20 5 5 5 5 5 25 5 5 5 5 20 

22 4 5 5 14 5 5 5 5 20 5 5 5 5 5 25 5 5 5 5 20 

23 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

24 3 4 3 10 3 3 3 3 12 3 3 3 3 3 15 3 3 3 3 12 

25 4 5 3 12 5 4 4 5 18 4 4 4 4 4 20 5 4 4 5 18 

26 3 3 4 10 3 4 3 4 14 4 3 3 4 3 17 2 3 1 3 9 

27 4 2 4 10 3 3 3 3 12 5 4 3 2 3 17 4 4 3 3 14 

28 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

29 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

30 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

31 4 4 4 12 4 4 4 4 16 4 3 4 3 3 17 4 4 3 4 15 

32 4 4 4 12 4 4 4 4 16 4 3 4 3 3 17 4 4 3 4 15 

33 5 5 5 15 5 5 5 5 20 5 5 5 5 5 25 5 5 5 5 20 

34 5 4 5 14 4 4 4 4 16 3 4 4 4 4 19 5 5 5 4 19 

35 5 4 5 14 4 4 4 4 16 3 4 4 4 4 19 5 5 5 4 19 

36 4 4 4 12 4 4 3 4 15 4 4 3 3 3 17 3 4 3 3 13 

37 4 4 4 12 3 4 5 4 16 4 3 4 4 5 20 2 4 4 5 15 
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38 5 5 5 15 5 5 5 5 20 5 5 5 5 5 25 5 5 5 5 20 

39 3 4 4 11 4 5 5 5 19 5 5 5 4 4 23 4 4 4 5 17 

40 4 4 3 11 4 5 3 4 16 4 4 4 3 4 19 4 4 4 4 16 

41 4 4 4 12 3 4 4 4 15 4 4 4 4 4 20 4 4 4 4 16 

42 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

43 3 4 5 12 3 4 4 4 15 3 4 3 4 4 18 4 4 4 4 16 

44 4 4 5 13 4 4 4 4 16 4 4 4 4 4 20 4 4 4 3 15 

45 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 3 15 

46 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

47 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

48 5 4 5 14 5 4 4 4 17 4 4 4 4 3 19 4 5 5 5 19 

49 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

50 4 5 4 13 3 4 4 4 15 3 4 4 4 4 19 4 4 4 4 16 

51 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

52 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 5 4 4 4 17 

53 4 4 4 12 5 4 4 4 17 4 4 4 3 4 19 4 4 4 4 16 

54 4 4 4 12 3 3 4 5 15 5 4 4 4 4 21 4 4 4 4 16 

55 4 5 4 13 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

56 5 5 5 15 5 5 5 5 20 5 5 5 5 5 25 5 5 5 5 20 

57 5 4 5 14 4 5 5 5 19 5 5 5 5 5 25 5 5 4 4 18 

58 5 4 4 13 4 3 4 4 15 4 4 4 4 4 20 4 4 4 4 16 

59 4 4 5 13 5 5 5 4 19 4 4 4 4 4 20 4 5 5 4 18 

60 4 4 4 12 4 4 4 4 16 4 4 4 4 5 21 5 5 4 4 18 

61 5 4 4 13 4 4 4 4 16 5 5 5 5 4 24 5 4 4 4 17 

62 4 4 4 12 4 5 5 5 19 5 5 4 4 4 22 4 4 4 5 17 

63 5 5 5 15 5 5 5 5 20 5 5 5 5 4 24 4 4 4 4 16 

64 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

65 4 4 4 12 3 4 4 4 15 4 4 4 4 4 20 4 4 4 4 16 

66 5 5 5 15 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

67 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

68 5 4 2 11 4 1 3 5 13 5 5 5 1 2 18 3 3 3 1 10 

69 5 5 4 14 4 5 5 5 19 5 4 4 4 4 21 4 4 4 4 16 

70 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

71 4 4 4 12 4 4 4 4 16 4 4 4 4 5 21 4 5 4 4 17 

72 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

73 4 4 4 12 4 5 4 4 17 4 4 4 4 3 19 4 4 4 4 16 

74 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 3 4 15 

75 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

76 4 3 5 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

77 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

78 4 4 4 12 4 4 4 4 16 3 4 4 4 3 18 4 4 4 4 16 
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79 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

80 4 4 5 13 4 5 4 4 17 4 4 4 4 4 20 4 5 3 4 16 

81 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

82 5 4 4 13 3 5 4 5 17 5 4 4 4 4 21 5 4 4 5 18 

83 4 4 4 12 4 4 4 3 15 3 4 4 4 4 19 4 4 4 4 16 

84 5 5 5 15 5 5 5 5 20 5 5 5 5 5 25 5 5 5 5 20 

85 4 3 4 11 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

86 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

87 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

88 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

89 5 4 5 14 5 4 4 4 17 4 4 4 4 4 20 4 4 4 4 16 

90 5 4 4 13 4 4 4 4 16 4 4 4 4 3 19 4 4 3 4 15 

91 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

92 5 5 5 15 5 5 5 5 20 5 5 5 5 5 25 5 5 5 5 20 

93 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 3 15 

94 5 5 5 15 5 5 5 5 20 5 5 5 5 5 25 5 4 4 4 17 

95 4 4 4 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 

96 4 4 5 13 4 4 4 4 16 4 4 4 4 4 20 4 4 4 4 16 
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Lampiran 3. Deskripsi Variabel  

a. Deskripsi Variabel Kepuasan konsumen 

Statistics 

 X1.1 X1.2 X1.3 

N Valid 96 96 96 

Missing 0 0 0 

Mean 4.17 4.07 4.20 

Median 4.00 4.00 4.00 

Percentiles 25 4.00 4.00 4.00 

50 4.00 4.00 4.00 

75 4.00 4.00 5.00 

 

X1.1 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 2 1 1.0 1.0 1.0 

3 5 5.2 5.2 6.3 

4 67 69.8 69.8 76.0 

5 23 24.0 24.0 100.0 

Total 96 100.0 100.0  

 

X1.2 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 2 2 2.1 2.1 2.1 

3 8 8.3 8.3 10.4 

4 67 69.8 69.8 80.2 

5 19 19.8 19.8 100.0 

Total 96 100.0 100.0  

 

  



93 

 

 

 

X1.3 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 2 2 2.1 2.1 2.1 

3 5 5.2 5.2 7.3 

4 61 63.5 63.5 70.8 

5 28 29.2 29.2 100.0 

Total 96 100.0 100.0  

 

 

b. Deskripsi Variabel Kualitas Produk 

Statistics 

 X2.1 X2.2 X2.3 X2.4 

N Valid 96 96 96 96 

Missing 0 0 0 0 

Mean 4.02 4.15 4.10 4.11 

Median 4.00 4.00 4.00 4.00 

Percentiles 25 4.00 4.00 4.00 4.00 

50 4.00 4.00 4.00 4.00 

75 4.00 4.00 4.00 4.00 

 

X2.1 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 1 1 1.0 1.0 1.0 

3 13 13.5 13.5 14.6 

4 64 66.7 66.7 81.3 

5 18 18.8 18.8 100.0 

Total 96 100.0 100.0  
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X2.2 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 1 1 1.0 1.0 1.0 

3 6 6.3 6.3 7.3 

4 66 68.8 68.8 76.0 

5 23 24.0 24.0 100.0 

Total 96 100.0 100.0  

 

X2.3 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 3 11 11.5 11.5 11.5 

4 64 66.7 66.7 78.1 

5 21 21.9 21.9 100.0 

Total 96 100.0 100.0  

 

X2.4 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 2 2 2.1 2.1 2.1 

3 5 5.2 5.2 7.3 

4 69 71.9 71.9 79.2 

5 20 20.8 20.8 100.0 

Total 96 100.0 100.0  
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c. Deskripsi Variabel Kualitas Layanan 

Statistics 

 X3.1 X3.2 X3.3 X3.4 X3.5 

N Valid 96 96 96 96 96 

Missing 0 0 0 0 0 

Mean 4.14 4.09 4.10 3.94 3.90 

Median 4.00 4.00 4.00 4.00 4.00 

Percentiles 25 4.00 4.00 4.00 4.00 4.00 

50 4.00 4.00 4.00 4.00 4.00 

75 5.00 4.00 4.00 4.00 4.00 

 

X3.1 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 1 1 1.0 1.0 1.0 

3 9 9.4 9.4 10.4 

4 61 63.5 63.5 74.0 

5 25 26.0 26.0 100.0 

Total 96 100.0 100.0  

 

X3.2 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 1 1 1.0 1.0 1.0 

3 8 8.3 8.3 9.4 

4 67 69.8 69.8 79.2 

5 20 20.8 20.8 100.0 

Total 96 100.0 100.0  
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X3.3 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 2 1 1.0 1.0 1.0 

3 7 7.3 7.3 8.3 

4 69 71.9 71.9 80.2 

5 19 19.8 19.8 100.0 

Total 96 100.0 100.0  

 

X3.4 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 1 3 3.1 3.1 3.1 

2 1 1.0 1.0 4.2 

3 9 9.4 9.4 13.5 

4 69 71.9 71.9 85.4 

5 14 14.6 14.6 100.0 

Total 96 100.0 100.0  

 

X3.5 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 1 2 2.1 2.1 2.1 

2 3 3.1 3.1 5.2 

3 13 13.5 13.5 18.8 

4 63 65.6 65.6 84.4 

5 15 15.6 15.6 100.0 

Total 96 100.0 100.0  
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d. Deskripsi Variabel Repurchase Intention 

Statistics 

 Y1 Y2 Y3 Y4 

N Valid 96 96 96 96 

Missing 0 0 0 0 

Mean 4.06 4.10 3.89 4.02 

Median 4.00 4.00 4.00 4.00 

Percentiles 25 4.00 4.00 4.00 4.00 

50 4.00 4.00 4.00 4.00 

75 4.00 4.00 4.00 4.00 

 

Y1 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 1 1 1.0 1.0 1.0 

2 3 3.1 3.1 4.2 

3 5 5.2 5.2 9.4 

4 67 69.8 69.8 79.2 

5 20 20.8 20.8 100.0 

Total 96 100.0 100.0  

 

Y2 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 2 1 1.0 1.0 1.0 

3 6 6.3 6.3 7.3 

4 71 74.0 74.0 81.3 

5 18 18.8 18.8 100.0 

Total 96 100.0 100.0  
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Y3 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 1 2 2.1 2.1 2.1 

2 2 2.1 2.1 4.2 

3 14 14.6 14.6 18.8 

4 65 67.7 67.7 86.5 

5 13 13.5 13.5 100.0 

Total 96 100.0 100.0  

 

Y4 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 1 1 1.0 1.0 1.0 

2 1 1.0 1.0 2.1 

3 9 9.4 9.4 11.5 

4 69 71.9 71.9 83.3 

5 16 16.7 16.7 100.0 

Total 96 100.0 100.0  
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Lampiran 4. Hasil Uji Validitas dan Reliabilitas  

a. Variabel Kepuasan konsumen (X1) 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based 

on 

Standardized 

Items N of Items 

.733 .735 3 

 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Squared 

Multiple 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X1.1 8.27 1.068 .574 .334 .628 

X1.2 8.37 1.003 .571 .332 .628 

X1.3 8.24 .992 .527 .278 .684 

 

 

b. Variabel Kualitas Produk (X2) 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based 

on 

Standardized 

Items N of Items 

.818 .822 4 

 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Squared 

Multiple 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X2.1 12.35 2.169 .565 .348 .810 

X2.2 12.23 2.219 .582 .513 .799 

X2.3 12.27 2.058 .784 .678 .706 

X2.4 12.26 2.215 .649 .521 .768 
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c. Variabel Kualitas Layanan (X3) 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based 

on 

Standardized 

Items N of Items 

.829 .841 5 

 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Squared 

Multiple 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X3.1 16.03 4.514 .579 .621 .809 

X3.2 16.07 4.308 .735 .621 .768 

X3.3 16.06 4.562 .720 .648 .778 

X3.4 16.22 4.113 .625 .525 .798 

X3.5 16.26 4.255 .540 .476 .826 

 

d. Repurchase Intention (Y) 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based 

on 

Standardized 

Items N of Items 

.846 .852 4 

 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Squared 

Multiple 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Y1 12.01 2.495 .715 .549 .791 

Y2 11.97 2.918 .728 .554 .797 

Y3 12.18 2.392 .704 .497 .799 

Y4 12.05 2.816 .621 .389 .830 
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Lampiran 5. Hasil Uji Normalitas  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 96 

Normal Parameters
a,b

 Mean .0000000 

Std. Deviation 1.31679832 

Most Extreme Differences Absolute .214 

Positive .138 

Negative -.214 

Test Statistic .214 

Asymp. Sig. (2-tailed) .092
c
 

a. Test distribution is Normal. 

b. Calculated from data. 
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Lampiran 6. Uji Multikoelinieritas  

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

T Sig. 

Collinearity 

Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 2.671 1.305  1.514 .608   

X1 .375 .127 .252 2.950 .334 .551 1.814 

X2 .127 .147 .114 1.866 .221 .231 4.325 

X3 .429 .095 .517 4.516 .420 .307 3.261 

a. Dependent Variable: Y 
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Lampiran 7. Uji Heteroskesdastisitas  

 

 

 

 

 

 

 

 

 

 

 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 

1 (Constant) 2.671 1.305  1.514 .608 

X1 .375 .127 .252 2.950 .334 

X2 .227 .147 .114 1.866 .221 

X3 .429 .095 .517 4.516 .420 

a. Dependent Variable: RES2 
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Lampiran 8. Regresi Linier Berganda  

 

Coefficients 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 

1 (Constant) 3.414 1.023  1.653 .000 

X1 .269 .065 .115 1.746 .003 

X2 .274 .114 .012 1.759 .005 

X3 .339 .122 .332 2.423 .001 

a. Dependent Variable: Repurchase intention   (Y) 
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Lampiran 9. Koefisien Determinasi  

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .783
a
 .614 .602 1.337 

c. Predictors: (Constant), X1, X2, X3 

d. dependen variabel : Repurchase intention 
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Lampiran 10. Uji F  

 

ANOVA
a
 

Model 

Sum of 

Squares Df 

Mean 

Square F Sig. 

1 Regression 272.848 3 90.949 50.862 .000
b
 

Residual 171.662 92 1.788   

Total 444.510 95    

a. Dependent Variable: Y 

b. Predictors: (Constant), X1, X2, X3 
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Lampiran 11. Uji t  

 

Coefficients 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 

1 (Constant) 3.414 1.023  1.653 .000 

X1 .269 .065 .115 1.746 .003 

X2 .274 .114 .012 1.759 .005 

X3 .339 .122 .332 2.423 .001 

a. Dependent Variable: Repurchase intention   (Y) 
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Lampiran 12. r Tabel  
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Lampiran 13. F Tabel  

 

 

 
  

Titik Presentase Distribusi F untuk Probabilita = 0,05 
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Lampiran 14. t Tabel  
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Lampiran 15. Surat Izin Riset  

 

 


