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ABSTRAK 

Tujuan penelitian ini (1) Untuk menganalisis dan menguji pengaruh trust 

terhadap keputusan pembelian di Aplikasi Shopee. (2) Untuk menganalisis dan 

menguji pengaruh Quality of Information terhadap purchase decision di Aplikasi 

Shopee. (3) Untuk menganalisis dan menguji pengaruh perceived of risk terhadap 

purchase decision di Aplikasi Shopee. (4) Untuk menganalisis dan menguji 

pengaruh trust, Quality of Information dan perceived of risk secara bersama-sama 

terhadap purchase decision di Aplikasi Shopee. 

Pendekatan penelitian menggunakan penelitian kuantitatif, pengumpulan 

data menggunakan instrument penelitian, analisis data bersifat kuantitatif, yang 

berlandaskan pada falsafah positivisme, digunakan untuk meneliti pada populasi 

dengan tujuan untuk menguji hipotesis yang telah ditetapkan dimana. Subjek 

Penelitian ini adalah pelanggan MFI Shop yang berjumlah 98 responden. 

Hasil Penelitian ini adalah bahwa: (1) Secara parsial trust berpengaruh 

tidak signifikan terhadap purchase decision, secara keseluruhan berada pada 

kategori tinggi. Hal ini dibuktikan dengan beberapa indikator masih mendapatkan 

nilai rendah yaitu indikator perhatian dan keterusterangan yang akan diberikan 

MFI SHOP terhadap konsumen mengalami ketidakpuasan sehingga terjadi 

pembatalan sepihak (2) Secara parsial quality of information berpengaruh 

signifikan terhadap purchase decision, secara keseluruhan berada pada kategori 

baik. Namun, masih terdapat beberapa responden yang memberikan penilaian 

tidak baik. Seperti informasi yang disediakan MFI Shop dianggap kurang tepat 

waktu atau up to date, maupun kurang lengkap serta kurang mendetail. (3) Secara 

parsial Perceived of Risk berpengaruh signifikan terhadap purchase decision, 

secara keseluruhan berada pada kategori baik. Namun, resiko produk selanjutnya 

resiko transaksi masih banyak pelanggan MFI SHOP yang memberikan penilaian 

kurang. (4) Secara dimultan trust, quality of information dan Perceived of Risk 

berpengaruh positif signifikan, hal ini dapat di lihat dari nilai Fhitung > Ftabel 

(22,475> 2,70) dan nilai signifikansinya lebih kecil dari taraf signifikansinya 

(0,000 < 0,05). 

 

 

Kata kunci: trust, quality of information, perceived of risk, keputusan 

pembelian 
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ABSTRACT 

 

The purpose of this study (1) To analyze and test the effect of trust on 

purchasing decisions in the Shopee application. (2) To analyze and test the 

influence of Quality of Information on purchasing decisions in the Shopee 

Application. (3) To analyze and test the effect of perceived risk on purchasing 

decisions in the Shopee application. (4) To analyze and test the effect of trust, 

Quality of Information and perceived of risk together on purchasing decisions on 

the Shopee Application. 

The research approach uses quantitative research, data collection using 

research instruments, quantitative data analysis, which is based on the philosophy 

of positivism, is used to examine the population with the aim of testing the 

hypothesis that has been determined where. The subjects of this study were 98 

MFI Shop customers. 

The results of this study are that: (1) Partially, trust has no significant 

effect on purchasing decisions, as a whole it is in the high category. This is 

evidenced by several indicators that still get low scores, namely indicators of 

attention and candor that MFI SHOP will give to consumers experiencing 

dissatisfaction resulting in unilateral cancellation (2) Partially, the quality of 

information has a significant effect on purchasing decisions, overall is in the good 

category. However, there were still some respondents who gave bad ratings. For 

example, the information provided by MFI SHOP is deemed not timely or up to 

date, or incomplete and incomplete and inadequate in detail. (3) Partially 

Perceived of Risk has a significant effect on purchasing decisions, as a whole it is 

in the good category. However, there are still many MFI SHOP customers who 

give the product risk in the next transaction risk. (4) Simultaneously trust, quality 

of information and Perceived of Risk have a significant positive effect, this can be 

seen from the value of Fcount> Ftable (22.475> 2.70) and the significance value 

is smaller than the significance level (0.000 <0.05) 

 

keyword: trust, quality of information, perceived of risk, keputusan pembelian 
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