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ABSTRAK 

Penelitian ini didasari masalah Faktor-faktor yang dapat mempengaruhi 

terwujudnya minat pembelian ulang (repurchase intention). Penelitian ini 

bertujuan untuk mengalisis Pengaruh Costumer Experience, Perceived Value, dan 

Costumer Satisfaction serta variable depeden yaitu Repurchase Intention Studi 

pada Pelanggan Maarketplace Tokopedia di Jepara. 

Populasi pada penelitian ini yaitu Pelanggan Maarketplace Tokopedia di 

Jepara, yaitu tidak diketahui secara pasti. dengan mengambil sampel responden 

melalui konsumen Tokopedia di Jepara sebanyak 96 Konsumen tkopedia. Jumlah 

sampel tersebut diambil menggunakan teknik Non Probability Sampling 

pengambilan secara acak. 

Hasil penelitian ini menunjukan bahwa variabel Costumer Experience, 

Perceived Value, dan Costumer Satisfaction berpengaruh terhadap Repurchase 

Intention dikarenakan nilai t hitung lebih besar dari t tabel. Nilai koefisien 

determinasi adalah  sebesar 46,6% variasi dari Repurchase Intention di dalam 

penelitian dapat dijelaskan melalui regresi ini. 

Kata Kunci: Costumer Experience, Perceived Value, Costumer Satisfaction, 

Repurchase Intention 
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ABSTRACT 

This research is based on the problem of factors that can affect the 

realization of repurchase intention (repurchase intention). This study aims to 

analyze the influence of Customer Experience, Perceived Value, and Customer 

Satisfaction as well as the dependent variable, namely the Repurchase Intention 

Study on Tokopedia Marketplace customers in Jepara. 

The population in this study is Tokopedia's Maarketplace Customers in 

Jepara, which is not known for certain. by taking a sample of respondents through 

Tokopedia consumers in Jepara as many as 96 tkopedia consumers. The number 

of samples was taken using the Non Probability Sampling technique at random. 

The results of this study indicate that the variables of Customer Experience, 

Perceived Value, and Customer Satisfaction have an effect on Repurchase 

Intention because the value of t count is greater than t table. The value of the 

coefficient of determination is 46.6%, the variation of the Repurchase Intention in 

the study can be explained through this regression. 

Keywords: Customer Experience, Perceived Value, Customer Satisfaction, 

Repurchase Intention 
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