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Design Engineering ISSN: 0011-9342 | Year 2021 Issue: 5 | Pages: 2139 - 2149 [2139] Exploring Green
Product Competencies of Furniture Exporters to Improve Marketing Performance Nurul Komariyatin{ Samsul
Arifin 2; Ali3 Faculty of Economics and Business, Nahdlatul Ulama Islamic University, Jepara, Indonesia, e-
mail: Inurul@unisnu.ac.id; 2samsul@unisnu.ac.id; ali@unisnu.ac.id Abstract: This investigation was led to fill
in the inquiries concerning the part of Dynamic Marketing Capability in expanding Marketing Performance by
utilizing the Exploitation of Green Product Competency factors. This study is a descriptive one with field

exploration.

Exploration directed on 120 furniture item exporters uncovered that Dynamic Marketing Capability has a huge
constructive outcome on the Exploitation of Green Products, just as the Exploitation of Green Product
Competence has a critical impact on Marketing Performance and Product Innovativeness.The outcomes
demonstrated that showcasing execution of fare items by advancing and underscoring through misusing green
items will enormously influence promoting execution. This clarifies the unique promoting capacity through
green item fitness abuse, which in the end will affect expanding market execution, both through item
imaginativeness factors and straightforwardly on improving the market execution of fare items. Keywords:

DMC, Capability, Performance, Marketing

Introduction The expanding affectability of the general population to green issues urges leaders to underline

progressively severe guidelines, zeroing in on natural safeguarding (Lyon & Maxwell, 2004).

For this situation, this wonder affects characteristic ecological issues concerning contamination, a dangerous
atmospheric deviation, environmental change, ozone consumption, and the impact of nurseries. A few global
arrangements, either at the multilateral or respective level just as public laws are ordered to direct and control
activities that affect the maintainability of the green climate. Also, individuals become more mindful of the
green climate because of human exercises and are more able to carry on for natural reasons. Shoppers and
makers perceive that they can have a major effect by ensuring and saving the climate together. Expanding
endeavors of public specialists and associations to lessen contamination action through supportive ecological

guidelines are starting to show up on a worldwide scale (Stanley, 2012; Haryanto, H. et al., 2021).

Design Engineering ISSN: 0011-9342 | Year 2021 Issue: 5 | Pages: 2139 - 2149 [2140] Iltems and
administrations that are harmless to the ecosystem will have the effect of expanding the number of clients and
organizations putting resources into green advancement because "making strides toward environmental
friendliness" assists organizations with growing new market openings and increment their upper hand (Chiou,
et al., 2011). Effective green developments assist organizations with accomplishing more prominent
productivity, fabricate and reinforce organization skills which at last add to organization benefit.
Accomplishment in green item advancement requests changes in the two methodologies, procedure, measure

plan, and perspectives about how to create items (Papadas, et al., 2017).

The planting of green issues as a center rule of reasoning is as yet fizzling, consequently promoting
techniques regularly fuse natural contemplations as an extra component to be utilized as an upper hand, as
opposed to utilizing the climate to shape vital economic situations (Ginsberg & Bloom, 2004).There are a ton
of discussions about the conceivable result of a harmless to the ecosystem advertising approach, a few
observational examinations clarify that unique showcasing abilities affect organization execution(Giniuniene
&Jurksiene, 2015; Reza, et al., 2017; Ziko, et al., 2017). This clarifies that unique promoting capacity has a
positive effect on organization execution however there is no solid exact proof from the supporting exploration

writing.

Aside from that Reza's discoveries from the recognizable proof of DMCs are regularly conflicting and critical in
research results (Reza, Felix, et al. 2017). The exhibition of Indonesian fare furniture organizations, for this
context in Jepara Indonesia, will want to address in clarifying this model observationally, because the furniture
in this district is the main area or local driving area. Additionally, to enter the fair market, furniture items are
needed to meet legitimate lumber affirmation (SVLK) for wood handling industry players including the furniture
business. The SVLK places Indonesia as the main pioneer country for legitimate wood items in the Asian

area.

Lawful endorsements are important for endeavors to keep up modern and ecological supportability with
regards to a green methodology in the furniture business to improve organization execution to have the option
to contend in the fare market (Supriadi, Astuti, & Firdiansyah, 2017). Dynamic capacity in advertising assumes
a prevailing part since it adds to showcasing abilities in creating market information about client needs,
cutthroat items, and even conveyance channels (Barrales - Molina, 2014). The term DMC is characterized as
human resources, social capital, and administrative comprehension engaged with the creation, use, and
reconciliation of market information and advertising assets to coordinate and make market and innovative
change (Severi & Gianmario 2009). Theoretically, the results of this study are expected to be useful for

scientific development. which specifically applies to Small and Medium Enterprises (SMES).

Furthermore, the results of this study can initiate a theory of export performance that specifically applies to
SMEs. This is because until now no export performance theory specifically applies to SMEs. For researchers
and academics, the results of this study can provide a theoretical basis and as a basis and reference for
further research related to improving export performance and become material for further study. Design
Engineering ISSN: 0011-9342 | Year 2021 Issue: 5 | Pages: 2139 - 2149 [2141] Practically this research can
be useful to add insight and direct experience on how to improve export performance through innovation, trust,

product capabilities, and partnerships.

The results of this study are also expected to be able to contribute to the Government and Local Government
in formulating policies as a basis for solving the problem of decreasing export performance of export furniture
SMEs through product innovation, trust, product capability, and partnerships. Reviewof Related Studies
Dynamic Promoting Ability (DMC) is a bunch of human resources, social capital, and administrative
discernment that is engaged with the creation, use, and joining of market information and advertising assets to
coordinate and make markets with evolving innovation. Accordingly, DMC is a piece of DC with an

accentuation on client esteem.

The job of the DMC becomes significant if the promoting chief and advertising office retain market information
and spread market information in organizations with the goal that it has a critical effect on showcasing
execution, as per the investigation (Barrales Molina, 2013). Chiefs should know about the worth of the DMC
so that advertising administrators can design all pieces of the showcasing technique. DMCs are the genuine
establishment for accomplishing a practical upper hand in most quickly evolving markets. The truth of the
matter is that in a quickly evolving climate, to improve execution, corporate associations are ready to adjust to

the climate as well as should have the option to enhance(Reza, et al., 2017).

Green Item Ability Abuse covers such things as effectiveness and interaction improvement just as advancing
skill from assets, plan, and innovation. Misuse includes putting resources into assets to improve and extend
existing ones through information, abilities, and item development cycles to acquire more prominent
proficiency (Molina-Castillo, 2011). Competency abuse, nonetheless, catches a company's inclination to put
assets in revamping and growing existing information, abilities, and schedules (Klein, de Haan, & Goldberg,
2010). The attention on misusing abilities makes key genuine conditions. Competency abuse advances

standard and iterative-based methodologies.

Because of this iterative cycle, associations can receive the rewards of the enhancements they make to their
items and keep on making extra upgrades intended to permit the organization to proceed in its business.
Predominant execution in such manner, the accentuation is on proficiency and quality improvement, which
empowers the organization to use assets all the more successfully (Voss, et al. 2008). Hence, misuse is
connected to handle improvement drives and quality direction. Also, the bearing of the interaction is more
dependable, which thus permits organizations to look for more noteworthy productivity in advancement
improvement. Misuse limits the danger and neglects to deal with new item developments for the buyer which
will, at last, improve the presentation of the fare market. Creativity Items Development is a determinant of

organization execution (Saunila, Pekkola, et al.

2014). Hierarchical execution can be improved through specialized and managerial advancements or different
factors like assets (Montes & Moreno, 2005). Past research has clarified the impacts of development and
advancement on firm execution. The degree of Design Engineering ISSN: 0011-9342 | Year 2021 Issue: 5 |
Pages: 2139 - 2149 [2142] efficiency and monetary development of organizations is higher in organizations
that improve contrasted with organizations that don't advance (Atalaya & Sarvan, 2013). Advancement in
organization items both in strategies and assets is essential to improve execution and increment firm worth.
Hierarchical development not just gives an appropriate climate to different kinds of advancement yet, in

addition, has a solid direct effect on creative execution (Chen, 2017).

Also, a company's general exhibition and authoritative advancement are rigorously and emphatically identified
with one another (Mazzanti, Pini, & Tortia, 2006). Hence, chiefs should perceive and oversee advancements
to improve their operational exhibition (Chen, 2017). Item development requires the contribution of new
information outside of the organization's current learning directions. On account of the accentuation on
experimentation and hazard taking (Zhang, Wu et al. 2015). Finally, development is a critical idea for the
present associations, since it addresses the embodiment of their upper hand. So that organization execution
should be improved through development execution on items with various activities (Fernandez-Mesa, Alegre-

Vidal, et al. 2013).

Execution can be reflected in deals results or market development, consumer loyalty, or building the
establishment on which future development can happen. Hierarchical execution is estimated utilizing monetary
and market execution pointers including productivity, deals development, new item achievement, and deals of
new items (Healy, Ledwith, et al. 2014). Execution is a result of compelling showcasing capacities. Advertising
execution addresses things like deals, development, and markets. Now and then showcasing execution and

monetary execution are joined as a component of a presentation measure as a solitary measurement.

On the other hand, showcasing and monetary execution can be characterized as two separate components of
absolute execution measures. Concerning the third methodology, the two kinds of execution can be
characterized as two separate developments (Merrilees, Rundle-Thiele, et al. 2011). For theoretical reasons,
this investigation embraces the last methodology. Early selection of showcasing capacities is straightforwardly
identified with the client impact, as far as offering more units to old clients, rehash buys, or gaining new clients,
which implies that advertising abilities decide to promote execution. Promoting execution is the organization's
accomplishment in accomplishing organizational objectives as estimated by deals development, expanding

new clients, the capacity to build deals to old clients, and having a bigger portion of the overall industry.

A few investigations examining the Powerful Promoting Capacity and Misuse of Skill have been coordinated
by the trained professionals. Yang and Li (2011) researched the coordinating effects of environmental
dynamism and reality. The results show the prerequisite for simultaneous considered biological dynamism and
force judges in the discussion on the curvilinear effects of examination and maltreatment on new thing
execution. Brooksbank, Kirby, and Wrigh (2012) investigated Promoting and Companions Execution: An
Appraisal of Medium-Sized Collecting Firms in Britain by the revelations that the standard exhibiting model, as
created for tremendous associations, is neither through nor through central nor material for the more
unassuming firm. Durif, Boivin, and Julien (2010) Design Engineering ISSN: 0011-9342 | Year 2021 Issue: 5 |
Pages: 2139 - 2149 [2143] explored the significance of a Green Thing Definition investigated.

The revelations that The definition is jumbled, as far as possible are deficiently described, and the composing
misses the mark on a consistently recognized definition. This article takes a gander at the significance of a
green thing inside three substitute perspectives (academic, current, clients) considering an explaining meta-
assessment, a biblio-practical philosophy, and a buyer study. Gao (2010) examines the Assessing Promoting
Execution in A Study and A Design. The basic terms used in advancing execution are clarified. A bare
essential review of publicizing execution considers is given. A planned Model for Assessing Exhibiting
Execution (MMMP) is then proposed. Finally, a couple of finishes are drawn and a couple of headings for

future investigation are proposed.

To explain the inconsistency of past research, this assessment develops an applied model with the Abuse of
Innocuous to the biological system Thing Abilities that partners Dynamic Displaying Capacity (DMC) in
improving Promoting Execution. So this assessment intends to make and test an applied model of how an
appropriate model is to fill the investigation opening as for the piece of dynamic advancing capacities in
improving business area execution through abusing green thing abilities and how to mishandle green thing
capacities in growing thing headway abilities to improve execution keeping watch. This study aims to find out
whether there is any significance of Dynamic Marketing Capability (DMC) in increasing Marketing
Performance by using the Exploitation of Green Product Competency variables Methods The population
includes 120 furniture item exporters that Dynamic Marketing Capability has a huge constructive outcome on
the Exploitation of Green Products, just as the Exploitation of Green Product Competence has a critical impact

on Marketing Performance and Product Innovativeness.

The accompanying examination is "lllustrative Exploration", in particular examination that is clarifying the
connection between research factors by testing the theory, while the inspecting method is purposive testing by
deciding a few rules, specifically the respondent is an exporter of furniture items on the fare market at Jepara
Regime. The assurance of the number of tests to investigate Underlying Condition Demonstrating (SEM) is
around 100 to 200 with the goal that it very well may be handled through SEM and the example of this
examination was 120 respondents. Table 2below is an operationalization of the experimental exploration

model comprising of factors, variable definitions, markers, and sources.

Design Engineering ISSN: 0011-9342 | Year 2021 Issue: 5 | Pages: 2139 - 2149 [2144] Table 1
Operationalization of the Exact Exploration Model Variable The Variable Definition Indicator Dynamic
Marketing Capability The mix of market information and showcasing assets in making markets with evolving
innovation. - Proactive market direction. - Marketing asset incorporation - Value advancement Green Product
Competence Exploitation Unrivalled execution in such manner, the accentuation is on effectiveness and
quality improvement, which permits the organization to use assets all the more viably - Green product
development - The efficiency of activities with innovation - Increase productivity by utilizing technology Product
Innovativeness Items that include utilizing new standards, consolidating configuration improvement, using new
materials, or encapsulating new strategies - Design development - Process development - Development of

Marketing Performance Expansion in deals results or market development.

- Sales increase - Market growth - Increase in market share The estimation of maximum similarity requires the
observed variable to fulfil the assumption of multivariate normality. Normality analysis was carried out by
observing the CR value for multivariate with a range of (2.58 at the 1% significance level. The results of the
normality test show that the CR value for the multivariate is 2.542 which are in the (2.58 range, so it Design
Engineering ISSN: 0011-9342 | Year 2021 Issue: 5 | Pages: 2139 - 2149 [2145] can be said that there is no
evidence that the research data distribution meets the normality assumption. Results The hypotheses of this
research is that the higher the level of Dynamic Marketing Capability, the higher the Green Product

Competence Exploitation.

After directing an appraisal of the current suspicions in SEM, at that point speculation testing will be completed
as proposed in the past section. The testing of the four speculations proposed in this investigation was done
by breaking down the worth of the Basic Proportion (CR) and the likelihood of a causal relationship. The things
of testing are: (1) Trying the Impact of Dynamic Advertising Capacity on Green Item Fitness Misuse; (2) The
assessment boundary for testing the impact of dynamic showcasing ability on green item capability abuse
delivers a CR worth of 2.652 with a likelihood of 0.008. Since the likelihood esteem (0.008) <0.05, it very well
may be presumed that the unique showcasing ability variable has a critical constructive outcome on green
item fitness abuse; (3) Testing the Impact of Green Item Capability Misuse on Item Ingenuity; (4) The
assessment boundary for testing the impact of green item skill misuse on item ingenuity creates a CR worth of
2.122 with a likelihood of 0.034. Since the likelihood esteem (0.034) <0.05, it tends to be inferred that the
green item fitness abuse variable is demonstrated to have a huge constructive outcome on item creativity; (5)
Testing the Impact of Green Item Skill Misuse on Advertising Execution; (6) The assessment boundary for
testing the impact of green item capability abuse on showcasing execution delivers a CR worth of 4.673 with a
likelihood of 0.000. Since the likelihood esteem (0.000) <0.05, it tends to be reasoned that the green item
fithess abuse variable is demonstrated to have a huge constructive outcome on promoting execution; (7)
Testing the Impact of Item Inventiveness on Showcasing Execution; (8) The assessment boundary for testing
the impact of item creativity on advertising execution delivers a CR worth of 2.044 with a likelihood of 0.041.
Since the likelihood esteem (0.041) <0.05, it very well may be inferred that the item creativity variable has a

critical constructive outcome on showcasing execution.

Table 2 Hypothesis Testing Source: Processed primary data The results of the feasibility test on the research
model developed in this study are presented in Table 3 below Design Engineering ISSN: 0011-9342 | Year
2021 Issue: 5 | Pages: 2139 - 2149 [2146] Table 3 Research Model Feasibility Test Goodness of Fit Index Cutt
off Value Result Model Evaluation Chi-Square (df=50) < 67,504 57,185 Good Probability 0,226 Good
CMIN/DF 1,144 Good GFI 0,931 Good AGFI 0,893 Marginal TLI 0,981 Good CFI 0,986 Good RMSE 0,0355
Good Given the consequences of the appropriate trial of the model introduced in table 2, the general testing
standards are in acceptable classifications or meet the necessary evaluation rules. In the test Chi-Square, a
model will be viewed as great if the outcomes show the worth Chi- Square determined that is more modest

than the worth Chi-Square table.

The more Chi- Square tally that is more modest than the Chi-square table worth shows that the better the
model implies that there is no contrast between the populace gauge and the example tried. This exploration
model shows that the worth Chi-Square determined is 57.185, while the basic worth/table Chi-Square with df =
50 is 67.504. Since the worth Chi-Square determined in this examination is more modest than the basic
worth/table, this implies that this exploration model isn't unique concerning the assessed populace/model is
viewed as great (acknowledged). This research does not yet accommodate local entrepreneurs or foreign

capital companies (PMA).

The researcher recommends further research to differentiate the research sample between local or Indonesian
companies and companies owned by foreigners (PMA) by adhering to the same scientific basis. This study
only examines four-factor variables that affect export performance, product innovation, trust, technology
capability, and partnerships. This study has not included variables, environment, customer value, such as
Wang et al., (2006). Another recommendation is to provide space for further research to examine other latent
variables that affect the partnership by referring to the research model and the results of this study. Conclusion
All examination factors, as shown in the information investigation, have a critical beneficial outcome on the
powerful showcasing ability variable on green item capability abuse, the Design Engineering ISSN: 0011-9342
| Year 2021 Issue: 5 | Pages: 2139 - 2149 [2147] green item fitness misuse variable on item imaginativeness,
and the green item skill misuse variable demonstrated to have a huge constructive outcome on promoting

execution.

The item inventiveness variable is likewise demonstrated to have a critical beneficial outcome on advertising
execution. The outcomes demonstrated that showcasing execution of fare items by advancing and
underscoring through misusing green items will enormously influence promoting execution. This clarifies the
unigue promoting capacity through green item fitness abuse, which in the end will affect expanding market
execution, both through item imaginativeness factors and straightforwardly on improving the market execution
of fare items. References (APA) 1. Atalaya, M., & Sarvan, F. (2013). The relationship between innovation and
firm performance: An empirical evidence from Turkish automotive supplier industry. 2nd International
Conference on Leadership, Technology and Innovation Management.75, pp. 226-235. Antalya: Elsevier Ltd. 2.
Barrales - Molina, V., et al. (2013). Dynamic Marketing Capabilities: Toward an Integrative Framework.

https://onlinelibrary.wiley.com/doi/abs/10.1111/ijmr.12026?scrollTo=references Brooksbank, R., Kirby, D. A.,

& Wrigh, G. (2012). Marketing and Company Performance: An Examination of Medium-Sized Manufacturing
Firms in Britain. Small Business Economics, 4, 221-236. 3. Chen, S. (2017). The Relationship between
Innovation and Firm Performance: A Literature Review. 7th International Conference on Social Network,
Communication, and Education (SNCE 2017), 82, pp. 648-651. 4. Chiou, T.-Y., et al. (2011). The influence of
greening the suppliers and green innovation on environmental performance and competitive advantage in
Taiwan. Transportation Research Part E: Logistics and Transportation Review47(6): 822-836. 5. Durif, F.,
Boivin, C., & Julien, C. (2010, April 15). In Search of a Green Product Definition. Innovative Marketing Journal,
6(1). 6. Fernandez-Mesa, A., et al. (2013). Design management capability and product innovation in SMEs:

Management Decision51(3): 21. 7. Gao, Y. (2010).

Measuring Marketing Performance: A Review and A Framework Yuhui. The Marketing Review, 10(1), 25-40.
8. Giniuniene, J. and L. Jurksiene (2015). Dynamic Capabilities, Innovation, and Organizational Learning:
Interrelations and Impact on Firm Performance. 9. Ginsberg, J. M., and P. N. Bloom (2004). Choosing the right
green-marketing strategy.” MIT Sloan Management Review46(1): 79. Design Engineering ISSN: 0011-9342 |
Year 2021 Issue: 5 | Pages: 2139 - 2149 [2148] 10. Haryanto, H., Purwanto, P., & Giyoto, G. (2021). Exploring
Research-Based Learning Management of Madrasah (A Case Study at a State Madrasah Aliyah Kudus
Indonesia ). Psychology and Education, 58(2), 7287 (7296. Healy, B., et al. (2014). Perceptions of product
advantage, NPD, and organizational performance. Journal of Small Business and Enterprise Development,

21(1): 49-68. 11. Klein, R., de Haan, U., & Goldberg, A. I. (2010, January 8).

Corporate Exploration Competence and the Entrepreneurial Enterprise. Springer Journal Knowl Icon, 1, 86-
116. 12. Lyon, T. P., & Maxwell, J. W. (2014). Corporate environmentalism and public policy. Cambridge:
Cambridge University Press. 13. Mazzanti, M., Pini, P., & Tortia, E. C. (2006, February). Organizational
innovations, human resources and firm performance: The Emilia-Romagna food sector. Journal of Socio-
Economics, 35(1), 123-141. 14. Merrilees, B., et al. (2011). Marketing capabilities: Antecedents and
implications for B2B SME performance. Industrial Marketing Management, 40(3): 368-375. 15. Molina-Castillo,
F.-J., et al. (2011). Product competence exploitation and exploration strategies: The impact on new product
performance through quality and innovativeness: Industrial Marketing Management, 40(7): 1172-1182. 16.

MontJL., Mor, R(2005).

?uencof leadeandteamwork cohesion on organizational learning, innovation and performance: an empirical
examination. Technovation 25, 25, 1159 [T172. 17. Papadas, K.K., et al. (2017). Green marketing orientation:
Conceptualization, scale development, and validation. Journal of Business Research. 18. Reza, K., et al.
(2017). Dynamic marketing capabilities view on creating market change. European Journal of Marketing, 0(0):
null. 19. Saunila, M., et al. (2014). The relationship between innovation capability and performance: The
moderating effect of measurement. International Journal of Productivity and Performance Management, 63(2):
17. 20. Severi, B. D. and V. Gianmario (2009). Dynamic Marketing Capabilities in Science - based Firms: an
Exploratory Investigation of the Pharmaceutical Industry. British Journal of Management, 20(s1): S101-S117.
21. Stanley Kam - Sing, W. (2012).

The influence of green product competitiveness on the success of green product innovation: Empirical
evidence from the Chinese electrical and electronics industry. European Journal of Innovation Management,
15(4): 468-490. Design Engineering ISSN: 0011-9342 | Year 2021 Issue: 5 | Pages: 2139 - 2149 [2149] 22.
Supriadi, B., Astuti, W., & Firdiansyah, A. (2017, August ). Green Product And Its Impact on Customer
Satisfaction. IOSR Journal of Business and Management (IOSR- JBM, 19(8), 35-42. 23. Voss, G. B, et al.
(2008). The Effects of Slack Resources and Environmental threat on Product Exploration and Exploitation.
Academy of Management Journal, 51(1): 147-164. 24. Zhang, H., et al. (2015). Balancing market exploration
and market exploitation in product innovation: A contingency perspective. International Journal of Research in

Marketing, 32(3): 297-308. 25. Ziko, K., et al. (2017).

Dynamic marketing capabilities, foreign ownership modes, sub-national locations, and the performance of

foreign affiliates in developing economies. International Marketing Review, 34(5): 674-704.

Sources found:

Click on the highlighted sentence to see sources.

Internet Pages

<4 https://lwww.researchgate.net/publication

<4 http://www.zulkernaeen.com/

<4 https://lwww.yogakareena.com/author/admin

<4 https://link.springer.com/article/10.100

<4 https://owlcation.com/academia/Why-Resea

<4 https://www.inderscience.com/info/ingene

<4 http://socialsciences.scielo.org/scielo.

<4 https://www.ijstr.org/research-paper-pub

<4 https://lwww.slideshare.net/lwanKurniawan

<4 http://repository.essex.ac.uk/13516/1/1-

<4 https://www.bucksblind.co.uk/

<4 https://www.bestwesternludlow.com/

<4 https://professionalcollegepaperwriters.

<4 https://www.sciencedirect.com/science/ar

<4 https://www.scribd.com/document/33820701

4 https://eprints.lincoln.ac.uk/view/subje

<4 https://scholar.google.com/citations?use

S https://www.academia.edu/15591915/Bridgi

(4 https://www.sciencedirect.com/science/ar

S48 https://ideas.repec.org/e/c/pbol168.html

(4 https://www.coursehero.com/file/91991567

S04 https://www.academia.edu/3844043/1ISTE |

S48 https://link.springer.com/article/10.105

(4 https://www.emeraldgrouppublishing.com/j



https://www.researchgate.net/publication/317260241_Green_marketing_orientation_Conceptualization_scale_development_and_validation
http://www.zulkernaeen.com/
https://www.yogakareena.com/author/admin/
https://link.springer.com/article/10.1007/s10843-011-0083-0
https://owlcation.com/academia/Why-Research-is-Important-Within-and-Beyond-the-Academe
https://www.inderscience.com/info/ingeneral/forthcoming.php?jcode=ijbg
http://socialsciences.scielo.org/scielo.php?script=sci_arttext&pid=S0102-69092006000200004
https://www.ijstr.org/research-paper-publishing.php?month=jan2020
https://www.slideshare.net/IwanKurniawanSubagja/the-influence-of-market-orientation-learning-orientation-and-entrepreneurial-orientation-toward-innovation-and-impact-on-company-performance
http://repository.essex.ac.uk/13516/1/1-s2.0-S0019850115000681-main.pdf
https://www.bucksblind.co.uk/
https://www.bestwesternludlow.com/
https://professionalcollegepaperwriters.blogspot.com/
https://www.sciencedirect.com/science/article/pii/S0001879120300701
https://www.scribd.com/document/338207013/Ahmed-1998
https://eprints.lincoln.ac.uk/view/subjects/jacs=5FN100.html
https://scholar.google.com/citations?user=OvIqPWoAAAAJ
https://www.academia.edu/15591915/Bridging_the_gap_between_brand_experience_and_customer_loyalty_The_mediating_role_of_emotional_based_trust
https://www.sciencedirect.com/science/article/pii/S0148296321000047
https://ideas.repec.org/e/c/pbo168.html
https://www.coursehero.com/file/91991567/Chrisjatmiko-2018-IOP-Conf-Ser-Earth-Environ-Sci-106-012085-1pdf/
https://www.academia.edu/3844043/IISTE_journals_June_30th_Publications
https://link.springer.com/article/10.1057%2Fs41264-021-00117-w
https://www.emeraldgrouppublishing.com/journal/imr/international-dynamic-marketing-capabilities
http://plagiarismcheckerx.com/

