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Lampiran 1. Kuesioner/ Angket Penelitian 

KUESIONER PENELITIAN 

PENGARUH DAYA TARIK WISATA, FASILITAS WISATA DAN 

EXPERIENTIAL MARKETING TERHADAP KEPUASAN PELANGGAN DI 

DAERAH OBYEK WISATA KEPULAUAN KARIMUNJAWA KABUPATEN 

JEPARA 

A. Identitas Responden 

Isilah identitas diri Anda dengan mengisi bagian titik-titik yang disediakan 

dan berilah tanda (√) pada kotak alternatif yang sudah disediakan. 

1. Nama  : ................................................................................. 

2. Jenis Kelamin : ☐ Laki – laki 

  ☐ Perempuan 

3. Usia  :  ☐ 20 – 29 Tahun  ☐ 30 – 39 Tahun 

  ☐ 40 – 49 Tahun  ☐ >50 Tahun 

4. Pendidikan  :  ☐ SMP   ☐ SMA 

  ☐ Diploma   ☐ S1 

  ☐ S2 

5. Asal Tempat Tinggal : ☐ Jepara 

  ☐ Luar Jepara  

6. Jumlah Berkunjung : ........ X  
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KUESIONER PENELITIAN 

B. Kuesioner  

Berilah tanda (√) pada salah satu kolom alternatif jawaban yang telah 

disediakan sesuai dengan keadaan yang sebenarnya. 

Keterangan alternatif jawaban: 

STS (Sangar Tidak Setuju) : 1 

TS (Tidak Setuju)   : 2 

N (Netral)   : 3 

S (Setuju)   : 4 

SS (Sangat Setuju)    : 5 

1. Daya Tarik Wisata 

No Indikator STS TS N S SS 

1 Keindahan panorama alam di kepulauan 

Karimunjawa sangat memuaskan. 
     

2 Atraksi wisata yang di sajikan di lokasi 

wisata sangat menyenangkan. 
     

3 Kondisi pantai di kepulauan Karimunjawa 

sangat terjaga. 
     

4 Keaneragaman jenis satwa laut yang ada di 

kepulauan Karimunjawa sangat 

beranekaragam. 

     

5 Kondisi lingkungan di sekitar objek wisata 

sangat terjaga 
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2. Fasilitas Wisata  

No Indikator STS TS N S SS 

1 Prasarana perhubungan seperti pelabuhan, 

jalan menuju lokasi wisata, termpat 

berjalan kakai memadai sehingga tidak 

menghambat pengunjung untuk menikmati 

wahana atau lokasi wisata yang diinginkan. 

     

2 Terdapat prasarana umum yang dapat 

digunakan oleh wisatawan seperti 

perbankan, toilet, musholla dll.  

     

3 Teradapat sarana ketersediaan makanan 

dan minuman yang mudah di jangkau oleh 

wisatawan pengunjung kepulauan 

Karimunjawa. 

     

4 Terdapat perusahaan atau art shops yang 

tersedia dilokasi Kepulauan Karimunjawa 
     

5 Fasilitas sarana dan prasarana yang 

disediakan pengelola wisata sangat 

berguna bagi pengunjung obyek wisata 

kepulauan Karimunjawa.  
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3. Experiential marketing 

No Indikator STS TS N S SS 

1 Sense: 

Kepulauan Karimunjawa menawarkan 

pemandangan yang indah, suara deru 

ombak pantai, kesejukan udara pantai, 

suasana malam yang dingin dan masakan 

khas yang sangat enak.  

     

2 Feel: 

Kepulauan Karimunjawa memberikan saya 

perasaan senang, nyaman dan gembira. 

     

3 Think: 

Keindahan alam kepulauan Karimunjawa 

membuat saya berfikir di Indonesia 

mempunyai daya tarik wisata alam yang 

sangat mempesona dan memiliki potensi 

yang sangat besar yang belum saya 

kunjungi 

     

4 Act: 

Saya memakai beberapa fasilitas yang 

disediakan di kepulauan Karimunjawa  

     

5 Relate: 

Pengalaman yang saya rasakan waktu 

berkunjung ke kepulauan Karimunjawa 

sangat memuaskan, karena dapat 

menikmati makanan khas jepara, mengenal 

budaya dan lingkungan sosial. 
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4. Kepuasan Pelanggan  

No Indikator STS TS N S SS 

1 Pengorbanan waktu yang anda bayarkan 

sesuai dengan manfaat yang anda terima. 
     

2 Pengorbanan biaya yang anda bayarkan 

sesuai dengan manfaat yang anda terima. 
     

3 Kepulauan Karimunjawa menyediakan 

fasilitas modern, pelayanan sesuai yang 

dijanjikan, respon yang cepat saat 

wisatawan mengalami kesulitan, 

memprioritaskan pelanggan dan membuat 

pelanggan merasa aman. 

     

4 Anda mendapatkan pengalaman baru 

setelah melakukan rekreasi yang 

ditawarkan di kepulauan Karimunjawa . 

     

5 Anda puas terhadap keseluruhan 

kemudahan yang didapatkan di obyek 

wisata yang ada di kepulauan 

Karimunjawa, terkait dengan biaya, 

kemudahan, rasa nyaman dan efisien 

dalam mendapatkan produk dan pelayanan 
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Lampiran 2. Tanggapan Responden 

X1; Daya Tarik Wisata 

Responden 
Daya Tarik Wisata  X1 

X11 X12 X13 X14 X15 Jumlah 

1 4 4 4 4 4 20 

2 4 3 3 4 3 17 

3 5 5 5 5 4 24 

4 4 4 4 3 4 19 

5 4 4 4 4 3 19 

6 4 4 5 4 4 21 

7 4 4 4 3 3 18 

8 5 4 5 3 5 22 

9 4 1 4 3 4 16 

10 5 4 5 4 3 21 

11 4 4 3 5 4 20 

12 4 3 3 3 3 16 

13 4 4 2 3 3 16 

14 5 4 4 4 4 21 

15 4 3 3 4 4 18 

16 5 3 3 4 3 18 

17 5 5 4 4 4 22 

18 5 5 4 5 3 22 

19 4 2 2 4 2 14 

20 5 4 4 4 4 21 

21 5 4 4 4 4 21 

22 4 4 4 4 4 20 

23 5 5 3 4 3 20 

24 5 3 4 3 4 19 

25 4 4 4 5 5 22 

26 4 3 5 4 5 21 

27 4 4 4 4 4 20 

28 1 3 4 5 4 17 

29 5 5 5 5 5 25 

30 5 4 5 4 4 22 

31 5 4 5 4 3 21 

32 5 4 5 4 4 22 

33 3 4 5 3 4 19 

34 5 4 5 3 5 22 

35 5 4 5 3 5 22 

36 5 5 5 5 5 25 

37 5 5 3 4 2 19 

38 4 4 4 4 3 19 

39 5 5 4 4 4 22 
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Responden 
Daya Tarik Wisata  X1 

X11 X12 X13 X14 X15 Jumlah 

40 4 4 4 4 4 20 

41 5 5 5 5 5 25 

42 5 4 4 5 5 23 

43 4 4 3 4 4 19 

44 5 4 4 5 4 22 

45 5 4 4 5 5 23 

46 4 4 4 4 4 20 

47 4 3 4 4 4 19 

48 5 4 4 4 4 21 

49 4 5 5 4 4 22 

50 4 4 4 4 4 20 

51 5 4 3 3 3 18 

52 5 4 4 4 4 21 

53 4 4 3 3 3 17 

54 5 4 4 4 4 21 

55 4 3 4 4 3 18 

56 4 4 3 4 4 19 

57 2 4 4 4 4 18 

58 5 4 5 5 3 22 

59 5 4 5 5 3 22 

60 4 3 3 3 3 16 

61 3 5 3 4 4 19 

62 4 3 3 4 3 17 

63 4 3 4 4 3 18 

64 4 4 2 4 2 16 

65 5 4 4 5 3 21 

66 5 5 5 5 5 25 

67 4 4 5 5 4 22 

68 5 5 3 5 5 23 

69 4 3 4 5 3 19 

70 4 4 4 4 4 20 

71 4 3 3 3 4 17 

72 5 4 4 4 2 19 

73 4 4 3 4 3 18 

74 5 3 4 5 3 20 

75 4 4 5 4 5 22 

76 4 5 4 4 5 22 

77 4 4 5 5 4 22 

78 5 5 5 5 4 24 

79 4 4 4 4 4 20 

80 4 3 4 4 4 19 

81 4 3 2 3 3 15 
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Responden 
Daya Tarik Wisata  X1 

X11 X12 X13 X14 X15 Jumlah 

82 4 4 3 4 3 18 

83 4 4 4 4 4 20 

84 5 5 5 5 5 25 

85 5 4 4 4 4 21 

86 5 3 4 5 4 21 

87 4 4 5 4 4 21 

88 5 4 4 5 4 22 

89 5 4 4 5 5 23 

90 4 3 3 3 3 16 

91 4 4 2 3 3 16 

92 5 4 4 4 4 21 

93 4 3 3 4 4 18 

94 4 5 5 4 4 22 

95 4 4 4 4 4 20 

96 5 5 4 5 5 24 

 

X2; Fasilitas Wisata 

Responden   Fasilitas Wisata X2 

X21 X22 X23 X24 X25 Jumlah 

1 5 4 4 3 4 20 

2 4 4 4 3 4 19 

3 4 3 3 3 3 16 

4 4 3 4 3 4 18 

5 3 3 4 4 4 18 

6 5 5 5 5 5 25 

7 3 4 4 4 4 19 

8 4 5 5 3 5 22 

9 1 2 2 2 3 10 

10 3 3 3 3 3 15 

11 5 5 5 5 4 24 

12 3 3 3 3 3 15 

13 5 4 4 3 3 19 

14 4 4 4 4 4 20 

15 2 4 4 3 5 18 

16 3 3 3 3 4 16 

17 3 3 4 3 3 16 

18 4 4 4 4 5 21 

19 4 4 4 4 4 20 

20 4 4 4 4 4 20 

21 4 4 4 2 5 19 

22 4 4 4 4 4 20 

23 4 2 3 2 4 15 
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Responden   Fasilitas Wisata X2 

X21 X22 X23 X24 X25 Jumlah 

24 3 5 5 4 5 22 

25 4 4 5 4 5 22 

26 4 4 4 4 4 20 

27 4 4 4 4 4 20 

28 4 5 4 1 2 16 

29 5 5 5 5 5 25 

30 4 4 5 4 4 21 

31 3 3 4 4 4 18 

32 4 4 4 4 4 20 

33 1 2 4 4 3 14 

34 5 5 5 3 5 23 

35 5 4 4 3 5 21 

36 5 5 5 5 5 25 

37 4 4 4 4 4 20 

38 4 4 4 4 4 20 

39 4 4 5 4 4 21 

40 4 4 4 4 4 20 

41 5 4 4 5 4 22 

42 4 4 5 3 4 20 

43 4 3 4 2 4 17 

44 5 4 3 3 5 20 

45 4 4 5 5 4 22 

46 4 4 4 3 4 19 

47 4 4 4 4 4 20 

48 5 4 5 5 5 24 

49 5 5 5 4 5 24 

50 5 5 4 3 4 21 

51 4 3 4 4 4 19 

52 4 5 5 4 5 23 

53 5 5 5 5 5 25 

54 4 3 3 3 3 16 

55 3 2 3 4 3 15 

56 4 3 4 3 4 18 

57 4 4 4 3 4 19 

58 3 4 4 4 4 19 

59 2 4 4 3 2 15 

60 3 3 4 3 3 16 

61 5 5 4 1 5 20 

62 2 4 4 4 2 16 

63 4 4 4 2 4 18 

64 2 3 4 3 3 15 

65 5 5 3 4 3 20 
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Responden   Fasilitas Wisata X2 

X21 X22 X23 X24 X25 Jumlah 

66 2 4 4 4 4 18 

67 4 4 4 4 5 21 

68 3 4 4 4 3 18 

69 3 4 3 5 4 19 

70 4 3 4 4 4 19 

71 3 2 2 2 3 12 

72 4 5 5 4 5 23 

73 4 4 4 3 4 19 

74 3 2 3 1 4 13 

75 5 3 3 4 5 20 

76 4 5 5 3 5 22 

77 5 4 5 5 5 24 

78 4 4 5 5 5 23 

79 3 3 4 3 4 17 

80 4 3 4 4 4 19 

81 1 1 2 2 2 8 

82 4 4 4 4 4 20 

83 4 4 3 4 4 19 

84 5 5 5 5 5 25 

85 3 4 4 3 3 17 

86 3 4 4 4 4 19 

87 5 5 5 4 4 23 

88 5 4 3 3 5 20 

89 4 4 5 5 4 22 

90 3 3 3 3 3 15 

91 5 4 4 3 3 19 

92 4 4 4 4 4 20 

93 2 4 4 3 5 18 

94 5 5 5 4 5 24 

95 5 5 4 3 4 21 

96 5 5 5 5 5 25 

 

X3; Experiential marketing 

Responden   Experimental Marketing X3 

X31 X32 X33 X34 X35 Jumlah 

1 5 5 5 4 3 22 

2 3 4 4 4 3 18 

3 5 5 4 5 5 24 

4 4 5 5 4 4 22 

5 4 4 4 4 4 20 

6 4 5 5 5 4 23 

7 5 4 5 4 4 22 
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Responden   Experimental Marketing X3 

X31 X32 X33 X34 X35 Jumlah 

8 5 5 3 4 5 22 

9 4 4 5 4 4 21 

10 4 5 5 3 3 20 

11 5 5 5 4 4 23 

12 3 3 3 3 3 15 

13 3 4 3 3 3 16 

14 5 4 4 4 4 21 

15 2 3 4 3 4 16 

16 4 5 5 3 3 20 

17 4 5 5 3 4 21 

18 5 5 5 4 5 24 

19 4 4 4 4 4 20 

20 4 4 4 4 4 20 

21 5 4 5 2 4 20 

22 4 4 4 4 4 20 

23 5 5 5 4 5 24 

24 4 5 5 4 3 21 

25 4 5 5 4 4 22 

26 5 5 4 4 4 22 

27 4 4 4 4 4 20 

28 3 5 4 5 5 22 

29 5 5 5 5 5 25 

30 5 5 5 5 5 25 

31 4 4 5 3 4 20 

32 4 3 4 3 4 18 

33 1 3 3 4 5 16 

34 5 5 5 4 5 24 

35 5 4 5 4 5 23 

36 5 4 5 5 5 24 

37 5 5 5 4 5 24 

38 4 4 5 4 4 21 

39 5 5 5 4 4 23 

40 4 5 4 4 4 21 

41 5 4 4 4 4 21 

42 4 5 5 5 5 24 

43 4 4 4 4 4 20 

44 5 4 4 4 3 20 

45 4 5 5 4 5 23 

46 4 3 4 4 4 19 

47 4 4 4 4 4 20 

48 5 5 5 5 5 25 

49 4 5 5 4 4 22 
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Responden   Experimental Marketing X3 

X31 X32 X33 X34 X35 Jumlah 

50 5 4 5 4 5 23 

51 5 5 5 4 5 24 

52 5 5 5 4 5 24 

53 5 5 5 5 3 23 

54 5 5 4 3 3 20 

55 4 3 4 3 3 17 

56 4 4 4 4 4 20 

57 3 4 5 4 4 20 

58 5 5 5 4 4 23 

59 5 5 5 4 3 22 

60 4 4 4 3 3 18 

61 5 5 4 4 2 20 

62 5 4 4 3 4 20 

63 5 4 5 4 4 22 

64 4 4 4 3 3 18 

65 5 4 5 4 4 22 

66 5 5 5 5 5 25 

67 4 5 5 5 5 24 

68 4 5 5 5 4 23 

69 4 3 5 3 3 18 

70 4 4 4 3 3 18 

71 4 4 4 4 3 19 

72 4 4 5 5 4 22 

73 4 4 4 4 4 20 

74 5 4 5 2 1 17 

75 5 4 3 4 4 20 

76 4 4 5 3 5 21 

77 4 5 5 5 4 23 

78 5 3 4 4 5 21 

79 4 4 5 4 3 20 

80 4 4 4 4 5 21 

81 3 3 3 2 1 12 

82 4 3 4 4 3 18 

83 4 4 5 4 3 20 

84 5 5 5 5 5 25 

85 5 5 5 4 4 23 

86 4 5 5 4 4 22 

87 4 5 5 4 5 23 

88 5 4 4 4 3 20 

89 4 5 5 4 5 23 

90 3 3 3 3 3 15 

91 3 4 3 3 3 16 
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Responden   Experimental Marketing X3 

X31 X32 X33 X34 X35 Jumlah 

92 5 4 4 4 4 21 

93 2 3 4 3 4 16 

94 4 5 5 4 4 22 

95 5 4 5 4 5 23 

96 4 4 5 5 5 23 

 

Y1; Kepuasan Pelanggan 

Responden   Kepuasan Pelanggan X1 

Y11 Y12 Y13 Y14 Y15 Jumlah 

1 5 4 4 5 5 23 

2 4 4 3 4 4 19 

3 5 5 5 5 4 24 

4 4 4 4 5 4 21 

5 4 3 4 4 3 18 

6 5 5 4 5 5 24 

7 3 4 4 4 4 19 

8 3 3 5 5 3 19 

9 4 4 1 4 4 17 

10 5 5 5 5 5 25 

11 4 4 4 4 4 20 

12 3 3 3 4 4 17 

13 4 3 2 5 4 18 

14 5 5 4 4 4 22 

15 4 1 4 4 5 18 

16 4 4 3 4 4 19 

17 4 4 4 4 4 20 

18 5 5 5 5 5 25 

19 4 4 3 4 4 19 

20 4 4 4 4 4 20 

21 4 4 4 4 4 20 

22 4 4 4 4 4 20 

23 4 4 3 4 5 20 

24 5 5 3 3 5 21 

25 5 5 5 5 4 24 

26 4 3 4 4 5 20 

27 4 4 4 4 4 20 

28 5 5 2 4 5 21 

29 2 2 4 4 5 17 

30 5 5 4 5 4 23 

31 5 4 4 4 3 20 

32 3 3 4 4 3 17 

33 4 4 5 4 5 22 
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Responden   Kepuasan Pelanggan X1 

Y11 Y12 Y13 Y14 Y15 Jumlah 

34 4 4 5 5 4 22 

35 5 4 4 5 5 23 

36 5 5 4 5 4 23 

37 5 5 4 4 5 23 

38 4 4 4 4 4 20 

39 5 5 4 5 5 24 

40 4 4 4 4 4 20 

41 4 4 4 5 4 21 

42 5 5 5 5 5 25 

43 3 4 3 4 4 18 

44 5 4 3 4 4 20 

45 5 4 4 4 5 22 

46 4 4 4 4 4 20 

47 5 5 4 4 5 23 

48 5 5 5 5 5 25 

49 5 4 4 5 5 23 

50 4 3 4 3 4 18 

51 4 3 4 4 4 19 

52 5 5 4 5 4 23 

53 3 3 4 4 4 18 

54 4 4 4 4 4 20 

55 3 3 4 4 4 18 

56 4 4 4 4 4 20 

57 4 3 4 4 4 19 

58 4 4 4 4 4 20 

59 3 3 3 5 4 18 

60 3 3 3 4 4 17 

61 3 4 5 4 4 20 

62 4 4 4 4 3 19 

63 4 4 4 4 3 19 

64 4 4 3 4 3 18 

65 4 4 3 4 3 18 

66 5 5 4 5 4 23 

67 5 5 5 5 5 25 

68 3 3 3 4 4 17 

69 5 4 3 4 3 19 

70 3 3 3 4 4 17 

71 3 3 4 4 3 17 

72 4 4 3 4 4 19 

73 4 4 3 4 4 19 

74 5 5 3 5 3 21 

75 4 4 5 5 4 22 
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Responden   Kepuasan Pelanggan X1 

Y11 Y12 Y13 Y14 Y15 Jumlah 

76 5 4 5 5 5 24 

77 4 4 5 5 5 23 

78 5 5 5 5 5 25 

79 4 4 4 4 4 20 

80 4 4 4 4 4 20 

81 2 2 3 3 3 13 

82 5 5 4 4 3 21 

83 3 3 4 4 3 17 

84 5 5 5 5 5 25 

85 5 5 4 4 4 22 

86 4 4 4 5 5 22 

87 5 4 4 4 5 22 

88 5 4 3 4 4 20 

89 5 4 4 4 5 22 

90 3 3 3 4 4 17 

91 4 3 2 5 4 18 

92 5 5 4 4 4 22 

93 4 1 4 4 5 18 

94 5 4 4 5 5 23 

95 4 3 4 3 4 18 

96 5 4 5 4 4 22 

 

Lampiran 3. Deskripsi Responden 

Jenis Kelamin 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Laki-laki 63 65.6 65.6 65.6 

Perempuan 33 34.4 34.4 100.0 

Total 96 100.0 100.0  

 

Usia 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 20 s.d 29 53 55.2 55.2 55.2 

30 s.d 39 37 38.5 38.5 93.8 

40 s.d 49 5 5.2 5.2 99.0 

>50 1 1.0 1.0 100.0 

Total 96 100.0 100.0  
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Pendidikan 

 Frequency Percent Valid Percent Cumulative Percent 

Valid SMA/Sederajat 27 28.1 28.1 28.1 

Diploma 6 6.3 6.3 34.4 

S1 63 65.6 65.6 100.0 

Total 96 100.0 100.0  

 

Asal Tempat Tinggal 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Jepara 19 19.8 19.8 19.8 

Luar Jepara 77 80.2 80.2 100.0 

Total 96 100.0 100.0  

 

Lampiran 4. Deskripsi Variabel 

X1; Daya Tarik Wisata 

Deskripsi Variabel  

 

X11 X12 X13 X14 X15 

SS 43 44,8 18 18,8 25 26 26 27,1 17 17,7 

S 49 51 56 58,3 46 47,9 53 55,2 48 50 

N 2 2,08 20 20,8 20 20,8 17 17,7 27 28,1 

TS 1 1,04 1 1,04 5 5,21 0 0 4 4,17 

STS 1 1,04 1 1,04 0 0 0 0 0 0 

 

X2; Fasilitas Wisata 

Deskripsi Variabel  

 

X21 X22 X23 X24 X25 

SS 25 26 21 21,9 25 26 14 14,6 28 29,2 

S 43 44,8 49 51 53 55,2 40 41,7 47 49 

N 19 19,8 19 19,8 15 15,6 32 33,3 17 17,7 

TS 6 6,25 6 6,25 3 3,13 7 7,29 4 4,17 

STS 3 3,13 1 1,04 0 0 3 3,13 0 0 
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X3; Experiential marketing 

Deskripsi Variabel  

 

X31 X32 X33 X34 X35 

SS 40 41,7 42 43,8 54 56,3 16 16,7 28 29,2 

S 45 46,9 42 43,8 34 35,4 58 60,4 42 43,8 

N 8 8,33 12 12,5 8 8,33 19 19,8 23 24 

TS 2 2,08 0 0 0 0 3 3,13 1 1,04 

STS 1 1,04 0 0 0 0 0 0 2 2,08 

Y; Kepuasan Pelanggan 

Deskripsi Variabel  

 

Y11 Y12 Y13 Y14 Y15 

SS 37 38,5 24 25 17 17,7 31 32,3 29 30,2 

S 42 43,8 48 50 54 56,3 61 63,5 53 55,2 

N 15 15,6 20 20,8 21 21,9 4 4,17 14 14,6 

TS 2 2,08 2 2,08 3 3,13 0 0 0 0 

STS 0 0 2 2,08 1 1,04 0 0 0 0 

 

Lampiran 5. Hasil Uji Validitas dan Uji Realiabilitas 

X1; Daya Tarik Wisata 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's Alpha Based on Standardized 

Items 

N of Items 

.682 .679 5 

 

Inter-Item Correlation Matrix 

 X11 X12 X13 X14 X15 

X11 1.000 .309 .240 .222 .115 

X12 .309 1.000 .326 .339 .312 

X13 .240 .326 1.000 .334 .513 

X14 .222 .339 .334 1.000 .260 

X15 .115 .312 .513 .260 1.000 
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X2; Fasilitas Wisata 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's Alpha Based on 

Standardized Items 

N of Items 

.812 .821 5 

 

Inter-Item Correlation Matrix 

 X21 X22 X23 X24 X25 

X21 1.000 .603 .427 .268 .525 

X22 .603 1.000 .700 .369 .507 

X23 .427 .700 1.000 .512 .532 

X24 .268 .369 .512 1.000 .341 

X25 .525 .507 .532 .341 1.000 

 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Squared 

Multiple 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X21 15.5104 6.863 .576 .434 .786 

X22 15.4896 6.842 .713 .604 .741 

X23 15.3125 7.417 .710 .593 .750 

X24 15.7813 7.625 .447 .270 .824 

X25 15.3229 7.505 .610 .396 .774 

 

X3; Experiential marketing 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's Alpha Based on 

Standardized Items 

N of Items 

.743 .754 5 

 

      

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Squared 

Multiple 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X11 15.7813 4.615 .307 .129 .682 

X12 16.2292 4.073 .469 .229 .617 

X13 16.2083 3.619 .536 .335 .582 

X14 16.0625 4.375 .419 .183 .639 

X15 16.3438 3.996 .451 .293 .624 
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Inter-Item Correlation Matrix 

 X31 X32 X33 X34 X35 

X31 1.000 .454 .414 .257 .180 

X32 .454 1.000 .536 .459 .297 

X33 .414 .536 1.000 .333 .305 

X34 .257 .459 .333 1.000 .564 

X35 .180 .297 .305 .564 1.000 

 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Squared 

Multiple 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X31 16.6667 4.751 .421 .248 .732 

X32 16.6146 4.576 .600 .422 .666 

X33 16.4479 4.839 .542 .344 .689 

X34 17.0208 4.610 .571 .412 .676 

X35 16.9583 4.398 .446 .334 .729 

 

Y; Kepuasan Pelanggan 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's Alpha Based on Standardized 

Items 

N of Items 

.717 .721 5 

 

Inter-Item Correlation Matrix 

 Y11 Y12 Y13 Y14 Y15 

Y11 1.000 .719 .236 .379 .379 

Y12 .719 1.000 .241 .382 .187 

Y13 .236 .241 1.000 .345 .249 

Y14 .379 .382 .345 1.000 .293 

Y15 .379 .187 .249 .293 1.000 

 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Squared 

Multiple 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Y11 16.2396 3.679 .652 .582 .590 

Y12 16.4896 3.642 .560 .547 .632 

Y13 16.5625 4.459 .349 .154 .722 

Y14 16.1458 4.757 .495 .249 .672 

Y15 16.2708 4.726 .370 .211 .707 
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Lampiran 6. Uji Normalitas  
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Lampiran 7. UjiHeteroskedastisitas 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 5.721 1.767  3.237 .002 

X1 .346 .107 .340 3.246 .002 

X2 .112 .076 .148 1.479 .142 

X3 .266 .104 .278 2.551 .012 

a. Dependent Variable: Y1 

 

 
 

Lampiran 8. Uji Multikolonieritas 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B 

Std. 

Error Beta Tolerance VIF 

1 (Constant) 5.721 1.767  3.237 .002   

X1 .346 .107 .340 3.246 .002 .558 1.792 

X2 .112 .076 .148 1.479 .142 .615 1.626 

X3 .266 .104 .278 2.551 .012 .515 1.944 

a. Dependent Variable: Y1 
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Lampiran 9. Analisis Regresi Linier Berganda 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 5.721 1.767  3.237 .002   

X1 .346 .107 .340 3.246 .002 .558 1.792 

X2 .112 .076 .148 1.479 .142 .615 1.626 

X3 .266 .104 .278 2.551 .012 .515 1.944 

a. Dependent Variable: Y1 

 
Lampiran 10. Koefisien Determinasi 

 

Model Summaryb 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .661a .436 .418 1.90037 

a. Predictors: (Constant), X3, X2, X1 

b. Dependent Variable: Y1 

 
Lampiran 11. Ujit F 

 

ANOVAa 

Model 

Sum of 

Squares df Mean Square F Sig. 

1 Regression 257.240 3 85.747 23.743 .000b 

Residual 332.249 92 3.611   

Total 589.490 95    

a. Dependent Variable: Y1 

b. Predictors: (Constant), X3, X2, X1 
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Lampiran 12. Uji T 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 5.721 1.767  3.237 .002 

X1 .346 .107 .340 3.246 .002 

X2 .112 .076 .148 1.479 .142 

X3 .266 .104 .278 2.551 .012 

a. Dependent Variable: Y1 

 



109 

 

 

 
Lampiran 13. Tabel R 
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Lampiran 14. Tabel T 
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Lampiran 15. Tabel F 
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